
LICINIA CÉLIA ARAUJO DIAS DE OLIVEIRA

Rua Cel. Conrado Siqueira Campos, 47 – Ap. 122AZ – Brooklin

CEP 04704-140 - São Paulo – SP - Brazil

Phone: (55-11)  5093-5159 mobile: (55-11) 9897-2342  

e-mail: licinia.oliveira@terra.com.br

FUNCTIONAL AREA: MARKETING

EDUCATION

.  Master’s Degree in Marketing and in Business Administration – ESPM - 1990




. Bachelor Degree in Pedagogy by Pontifícia Universidade Católica of São Paulo / PUC – 1974

TRAVELS

. Greece, Turkey, Egypt , Italy, Australia and USA – Escorted the Group of 



  Champions of Sales with the    responsibility for the entire local organization and 


  approval of the international itinerary. 

. Traveled several times to the United States to attend meetings of Strategic Planning for Latin America.

. France and England – Market Research. 

LANGUAGES

. Fluent in English




. Good  understanding and conversation in Spanish

PROFESSIONAL BACKGROUND

From 20005 to  the current time working as an Independent Consultant  for Third   Sector in No Governmental lOrganizations, as Institute Terra (from Sebastião Salgado)  and Iochpe Foundation , introducing  Marketing  Area. Besides the Marketing Area implementation I prepared strategies for founds collect,   having as a target the institutions sustentabily . During this time I have got good results: U$ 550,000.00 for Institute Terra and U$ 250,000.00 for Iochpi Foundation,  donations  from multinational and domestic  companies (SAMARCO, Philips, Companhia Vale do Rio  Doce e BRADESCO). Until last April I worked to APAE Jundiai, an Institution that has a focus mental deficient children.

 2002 to 2005

NU SKIN DO BRAZIL

Marketing Manager in charge of Communication Area, Sales Incentives, Product Development, Inventory, Promotions, Promotional  Materials, Events and P&A.

· Reported to the Chairman

· Launching of 30 products (including a local fragrance that is the current best seller product)

· Nationalization of imported prestige skin care line ( 16 products)

· Increasing sales results in  80% in the first year  and 40%  in the second one through incentives, promotions and launchings

· Renewing and innovation of promotional material and sales aids

· Idealization and organization of Conventions,  international  and local events

· Development of training material

2000 to 2001

BEAUTICONTROL INTERNATIONAL COSMETICS COMPANY




Marketing Consultant – Development of the Marketing Plan for the Company implementation in Brazil

1997 to 2000

NATURE’S SUNSHINE PRODUTOS NATURAIS LTDA.




(Direct selling American company of nutritional supplements – multilevel)




 Marketing, Communication and Promotions Manager

· Reported to the Chairman

· Responsible for Incentives, Communication (internal and external public), Products, Promotions and Events, accounting for the largest budget of the company, amounting to US$ 1,8 million over the previous year.

· Launching of 25 products, 5 of which are among the current top 10 best sellers of the Company.

· Sales incentives that improved results growth nearly 15%, 20% and 10% respectively during the years of permanence.

· Local organization of international events, in Paris, New York, Rome, Greek Islands, Egypt, Turkey, Jerusalem and the Headquarters – USA – Provo, Salt Lake City, Las Vegas and Orlando.

· Idealization, organization, development and operation of local events with averaging 800 participants.

· Cost reduction with third parties, with savings of up to 20% of the original budget.

· Complete renewal of the promotional and Sales material, in addition to the monthly Newsletter of communication with the field.

· Creation of Direct Sales Merchandising Techniques. 

· Took part in the promotional material update of the other subsidiaries grounded on the renewal of the Brazilian material.

1995 to 1997

MARKVENDAS CONSULTORIA

· During the period from October/1995 to February/1997, worked as Marketing and Sales Consultant, accounting for the implementation of IFS - Institutional Financial Service - in Brazil.

1993 to 1995

DART DO BRASIL – TUPPERWARE




(Large size American company in the plastic utensils field, operating in 12 countries) 




 Marketing and Promotions Manager

· Reported to the Managing Director.

· Responsible for products, communication, training for new products, promotions, incentives and events.

· Restructuring of the Marketing Department, with effective cost reduction and result optimization.

· Complete modernization of the current product line, with the introduction of lively colors and new concepts. 

· Idealization of Incentive Campaigns renewal, with significant impact on sales.

1989 to 1992

AGÊNCIA ESTADO – GRUPO ESTADO DE SÃO PAULO




 Marketing Manager

· Reported to the Chairman.

· Commercialization of Products, being responsible for the selection, hiring and training of the initial basic team.

· Definition of commercialization procedures with drastic reduction of default of about 80% of the customers.

· Development of a Domestic Product Direct Sale project to distinct medias.

· Selection and training of Direct Sales team, formed exclusively by journalists. 

· Launching, in domestic scale, of a new selling system, with a 40% net growth of billings after one year of the domestic implementation.

· Launching of the products: News Paper, Times Fax and Fax Paper, developed by the editorial staff of Agência Estado.

· Idealization/implementation of Sales incentive programs.

1981 to 1988

AVON COSMÉTICOS LTDA




(Large Size Company of consumer goods: cosmetics, fashion accessories, lingerie, jewellery and home  

                                                appliances) 




 Fashion Marketing Manager




 Product Manager

· Reported to the Marketing Vice-President / International Marketing Director.

· Responsible for the first diversification  of the core business, with the introduction of Avon Fashion (Fashion, Accessories and Lingerie)

· After the first year of domestic Sales, the project resulted in an increase of U$ 20 million, and the Brazilian experience was successfully exported to 12 other subsidiaries.

1975 to 1981

COMPANHIA INDUSTRIAL FARMACÊUTICA – DIVISÃO COTY – PFIZER




(Consumer goods, distributed through retail, with third party production, being the trademark a 

                                                property of the Pfizer International Group)

 Marketing Manager

1965 to 1974

AVON COSMÉTICOS LTDA




 Editor of Sales Promotions – 69 / 74

PERSONAL INFORMATION:  Brazilian, single. Total availability of changing my residence  and travels. 


